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1. Media sustainability; Public money advertising.

2. Media distribution systems.

3. Media concentration; Media privatization; Foreign Investments; Media ownership.

4. Tabloidization of the media; Rating versus selling, versus influence.

5. Media ethics and codes; Journalists’ responsibility versus journalists rights.

6. EU integration and the media.

7. Public preferences; Expectations from the media.

8. Prospects of the new media.

9. Media policy initiatives.

10. Professionalization of reporting.

11. Prospects of the local media.

12. Media roles in democratization.

13. Media “actors”.

14. Defamation issues.

15. Prospects of public service broadcast.

16. Political culture – media culture.

17. Media finance.

18. Successful models of media business; Complementary media industries (advertising, Internet, distribution).

