CURRICULUM VITAE
Proposed position in the programme:


1.
Family name:
Trpevska

2.
First name:
Snezana


3. Date of birth:
28.09.1956

4.
Nationality:
Macedonian

5.
Civil status:
Married

6.
Education:



	Institution
	University of St. Cyril and Methodius 

Faculty of Philosophy

Department of Sociology

	Date: 
	February 1981

	Degree(s) or  Diploma(s) obtained:
	BA in Sociology

	Institution
	University of St. Cyril and Methodius 

Institute for Sociological, Political and Political Research

	Date: 
	April 2002

	Degree(s) or  Diploma(s) obtained:
	MA in Communication Studies


7.
Language skills: (Mark 1 to 5 for competence)

	Language
	Reading
	Speaking
	Writing

	English
	5
	5
	5

	French
	5
	4
	4

	Macedonian (native)
	5
	5
	5


8.
Membership of professional bodies:



	Since 1999

Member to ESOMAR (European Society for Opinion and Market Research)

1993 – 1997

EBU Statistics Group

1998 - 2000

Correspondent to European Audiovisual Observatory on Audiovisual Market Data

Since 1998

Correspondent to Television-European Key Facts (IP International Marketing Committee)

2002

Contrubutor to the EastWest Institute from Prague project: "Fostering Inter-Community Dialogue and Cooperation Through Transfortier Cooperation in the Lake Prespa/Ohrid Region – Towards the Establishment of the Euroregion"


9. Other skills: (e.g. Computer literacy, etc):




long practice on PC: Word, Excel, Power Point 

10. Present position:

Head of Programme and Audience Research Dpt.

Broadcasting Council of the Republic of Macedonia

11.
Years within the firm: 



7 years 

12.
Key qualifications: 

Media research,  Audience research and opinion surveys:

· Setting-up of questionnaires for quantitative surveys;

· media content analysis;
· individual in-depth interviews (qualitative surveys); 

· focus group discussions;

Marketing research:

The ESOMAR Course "Principles of Marketing Research", completed 

at the University of Georgia, USA in 2002
13.
Professional Experience Record:

	Date:
	1996 – 1998

	Location
	Skopje

	Company
	Macedonian Radio and Television, International Relations

	Position
	Senior Assistant

	Description
	International Relations and Co-operaion in

Broadcasting Statistics and Audience Research Data

	Date:
	1991 – 1996

	Location
	Skopje

	Company
	Macedonian Radio and Television, Audience Research Department

	Position
	Senior Research Assistant

	Description
	Audience Research and Program Content Analysis

	Date:
	1981 – 1990

	Location
	Skopje

	Company
	Center for Idelogical and Theoretical Work  

	Position
	Senior Assistant

	Description
	Analysis, Social Reserach 


14.
Participation in Research Projects:


	Coordinator of the Project for Monitoring of the Electronic Media Coverage of the Referendum on the new Territorial Organization of R.Macedonia, October-November 2004 

Coordinator of the Project for Monitoring the Electronic Media Coverage during the Parliamentary Elections in Macedonia, 2002

Coordinator of the Project: "Pluralism in the News and Current Affaires Programmes" (Content Analysis), conducted by The Broadcasting Council, 2002

Moderator of focus groups in different marketing research projects, conducted by the Strategic Marketing and Media Research Institute, in 2001 and 2002    

Manager to the Project:  "Macedonian Citizens Attitudes and Practices Regarding Democracy and Civic Participation and their Perceptions about Political, Civil and Governmental Institutions, commissioned by USAID, 2002 

Coordinator of the Project for Monitoring the Electronic Media Coverage during the Local Elections in Macedonia, 2000

Coordinator of the Project: "Pluralism in the News and Current Affaires Programmes" (Content Analysis), conducted by The Broadcasting Council, 2000

Coordinator of the Project for Monitoring the Electronic Media Coverage during the Presidential Elections in Macedonia, 1999

Member of the Research team of the Research Project: "Opinion of Listeners and Viewers on the Electronic Media Reporting on the Parliamentary Elections in Macedonia in 1998" – conducted by the Institute for Sociological, Political and Juridical Research, 1998

Coordinator of the Project for Monitoring the Electronic Media Coverage during the Parliamentary Elections in Macedonia, 1998

Audience in Macedonia – Project of the Institute for Sociological, Political and Juridical Research, 1997

Macedonian Radio and Television Programmes 

Barometer - (1996)

Macedonian Radio and Television Audience Research Dpt.

TV Series Audience Structure - (1992-1996)

Macedonian Radio and Television Audience Research Dpt.  


15.
Publications:

	· 'Macedonia', Media Ownership and its Impact on Media Independence and Pluralism, PEACE INSTITUTE, Institute for Contemporary Social and Political Studies, Ljubljana, 2004.

· Television and Audience Segmentation,  Broadcasting Council, Skopje, 2003

· 'Das Rundfunksystem Mazedoniens', Internationales Handbuch für Hörfunk und Fernsehen, Hans-Bredow Institut für Medienforschung and der Universität Hamburg, 2000/2001

· 'Macedonia - Media Facts and Figures', Television 2001, European Key Facts, September 2001, IP International marketing Committee, Kronberg, Deutschland

· 'Recent Changes on the Macedonian Media Scene', Television 2000, European Key Facts, September 2000, IP International Marketing Committee, Kronberg, Deutschland

· 'Media Developments in Macedonia', Television 99, European Key Facts, September 1999, IP International Marketing Committee, Kronberg, Deutschland

· 'The Radio and TV System in The FYRMacedonia between 1991-1999', Radio and Television Systems in Europe, 2000/2001 Edition, European Audiovisual Observatory, Strasbourg, 1999

· 'Republic of Macedonia', Education and Media in Southeast Europe : Country Reports, CSBSC - Center for the Study of Balkan Societies and Cultures, Graz, 1999
· 'Audience Research-Basis for Evaluating the Public Broadcasting Service Remits' (Istrazuvanjata na publikata kako osnova za vrednuvanje na funkciite na javniot radiodifuzen servis), Annual of the Institute for Sociological, Political and Juridical Research, 1998, Skopje 

· "Social Communication in Advertising" (Opstestvenoto komuniciranje vo reklamiranjeto), The Third Program of the Macedonian Radio, 1998, Skopje
· "Television and its Audience-the Reader and the Text" (Televizijata i nejzinata publika - Citatel i Tekst), The Third Program of the Macedonian Radio, 1998, Skopje
· "Theoretical Concepts of the Audience" (Teoretski koncepcii za publikata), The Third Program of the Macedonian Radio, 1997, Skopje



PAGE  
3

